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Today’s Conversation

 Why =2 Who -2 What = When = How
e Lots o’ Ideas

e Discussion
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Camp is Magical.

Your Work?
Um, no.
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People Give
Enroll their Kids
Volunteer
Advocate
Recommend

..to Make an Impact
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Your
Stakeholder
Cycle
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The Power of Reporting

* Demonstrate
* Connect

* Honor

* (Re)assure

* Inspire

© Nicole Lamberg & Associates | nlamberg.com 7






WHAT do you
want them to:

KNOW! Feel? Do?
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Do you rea
NEED

an Impact
Report?
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Enacting
Your

Stakeholder
Cycle
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Impact
Report
Giving
Tuesday

L

End of
. Year
Campaign

Year-Long

Steward-
ship




Building an Impact Report

Mission fulfillment
Passion

Appreciation

Photos & stories of impact
Performance data

NN X XX KX

-inancial accountability

AN

Personality!
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Your réport can be S
whatever YOU want it to be.
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What's IN What's OUT

Clear theme Dutiful book report

Top 3 accomplishments Administrivia

Impact Activities

Donor-centric appreciation Org-centric recognition
Connection/emotion Distance/"Professionalism”
Responsible use of funds Detailed budgets

The format right forYOU Formats that constrain you

Looking ahead Looking back

© Nicole Lamberg & Associates | nlamberg.com 14
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Impact Report
Elements

© Nicole Lamberg & Associates | nlamberg.com 16



Best Practices Now

* Mission / intro: don't assume they know you!

* Minimalist text with compelling stories

* Strong photography & design

* Well-chosen stats, with context that gives them meaning

* Credit to the stakeholders: It's about THEIR RESULTS, notYOU!

* Ways to give [ engage

© Nicole Lamberg & Associates | nlamberg.com 17



Theme The ONE BIG Reader Takeaway

- . YOU HELD THEIR HANDS
YOU GAVE THEM A HOME AWAY FROM HOME
1 \ ‘ v YOU INSPIRED THEIR JOURNEYS

EN E:;NDN AL RERORT. 2006
__Creating life- WJMW E
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‘ o5 IMPACT REPORT 2016
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S G EGErEEEEnTTTTTTTTTaaTaae
Stories

* What tells your story?
* Who tells your story?

© Nicole Lamberg & Associates | nlamberg.com 19



What did you like BEST or find most MEANINGFUL or
TRANSFORMATIVE about this summer's Camp Pembroke
experience?

Gather stories

from parents

What does this financial assistance mean to you? We'd like to quote you--
anonymously! Your words can motivate and encourage donors considering
gifts to support the Camp Tel Noar Scholarship Fund.

© Nicole Lamberg & Associates | nlamberg.com
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Gather stories

from donors
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I
Share stories...long or short

¢¢] love camp because of

the friendships I make,

IN THEIR OWN WORDS...

My children feel strong Dear ﬂ”“’:ﬁ: Sopy /r&f:f y
and more confident in /MVZ a —MA_‘Z l’f‘s' ad 1 qur 4
themselves and their campes w nk of Tl ag 6:””)9 K

Jewish identity. Lookinc Growvg. o w1 Zhis wondecdl COBNVIO 2
: has bddn. gmay wl 7/ Ave reb 4
back, | see that CTN set 4 . amag "’ﬁ;’ a ove 1T
# N '11

Fee

the standards that | live ™ 777 ¢ o pas- 7 QAT 76 (2rora ke
my life by today. - ._-_-:'f';“fi‘ ,

ARG " I N
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I
Share stories...long or short

2z
==
IN 2014 THE BROOKLINE CENTER APLACETO
Sehsed
nnnnnnnnn
AUTISM SPECTRUM DISORDERS
me’:l od “The Brookline Center is
incredible—your child gets
"25 : a safe place to grow, you
ONE-ON-ONE get access to extremely
PARENT MEETINGS & WORKSHOPS knowledgeable professionals,
e : and you both become part
i of a supportive community.
210 = Every parent of an ‘out-of-

the-box’ kid should have a

SOCIAL SKILLS SESSIONS
‘ resource like this.”

SOCIAL SKILLS GROUPS

The Brookline Center's social skills groups

collaboration with schools are distiny guishi ng
features of this Brookline Center program.

4 | BROOKLINE COMMUNITY MENTAL HEALTH CENTER

_

T




Statistics

* What illustrates your @%f/’%@?

Succe SS? According to this year's parents

of campers loved their experience

/o connected with the community warmth

4

e No stats? P | an Now came home with greater appreciation o~
for Jewish values and heritage @

for next summer!

grew more confident and independent

felt truly known and
cared for by counselors

* What's meaningful?
Can you count it?

© Nicole Lamberg & Associates | nlamberg.com 26




hours of community service students engaged
provided by 115 AmeriCorps in physical education and

o U R (YPI Promise Corps) members general wellness programs

Stats!

I M PAC T hours of paid internship boxes of fresh produce
Wh at ar work experience for provided for low-income
284 low-income youth IEIES

are saying

910/ of pare o \ paid
O said that YpI helped - seasonal

¥
improve their year-round

child’s grades. \
ofhousehrj.i Y i
is spent A

940/ of parents reported ,
O that ypI helped their YPI's pr
child have a better help build
attitude about school. capabilities that make

a positive contribution

YOUTH POLICY INSTITUTE to the future of the

© Nicole Lamberg & Associates | nlamberg.com families we serve. 27




Hillel 2016 ook

More stats!




Financials IN CONTEXT |

riantiro 2016 Financial Highlights 85.7%

A full copy of the financial statements of our expenses go

2% of Girl Scouts Nation’s Capital as directly to support our

g audited by independent public girls and volunteers
. accountants, BDO USA, LLP, will be Other Product Sales
7 available on our website, gscnc.org, by $1,067,653 /310,820,706
s o February 2017. 59% 601%

BROOKLINE
& BROOKLINE
AGENCIES

Contributions
$3141,246 Supporting
20% 174% Services Adult Volunteer
$2,256,500 Development
EDER;T:J:;:: REVEN U Es 14.3% - 51,032 856
Shop \ 69%
$849,208
2% o 47%
DEPRECIATION |
/
15% Program Fees
ADMINISTRATION $2,123,590
11.8%

/
: Troops & Girl Programs
v $12,438,367
‘ 78.8%

Tho firmiroe nhnuo ronrocont 1inniditord nimhore



T
Ways to Give

WAYS T0 GIVE

There are many ways to support Lewa Wildlife Conservancy. To learn more or to donate, please email us at
info@lewa.org or visit our website at www.lewa.org.

SET UP A MONTHLY DONATION

OUTRIGHT GIFTS VISITUS

+  Make a one-time cash gift The most enjoyable way you can help Lewa is simply by

o Make a charitable gift of stocks, bonds, or mutual funds  visiting us! Lewa is world renowned for its outstanding, low
» Make a symbolic animal adoption impact tourism practices. Your conservation fees help fund
« Honour a loved one with a tribute gift a portion of Lewa's operating costs.

Invest today in Lewa’s future by supporting its

the past 18
b race and raise
efforts in

matching gifts

« Donate by Shopping -It is so easy to support Lewa by
using Goodshop.com. Select Lewa Wildlife Conservancy
and Goodshop will offer discounts on purchases and
donate 20% of your total amount to Lewa.

© Nicole Lamberg & Associates | nlamberg.com 30



Design says: “"we’ve got our act together”

¢/ jove th itive atmosphere for
° @ ove the positiv osphere fo
seerce P“.l h ﬂ!lllﬂﬂﬁl‘l!l\ | students. From instruction to afternoon 38 Staff mem berS
Girl Scouts give back, vo activities, students were genuinely

ood causes. This year, 1 excited and engaged every moment. | -
iward by devoting\!“lﬁ,‘lo also really appreciated the strong of staff say their interest
gl‘obally and at .Our Girl € 1 . relationships students built with their in ed Ucational eq Ult\/ haS
Girl Scouts Nation’s Cap y v counselors—studénts really saw

Girl Scouts demonstrate themSelves in staffmanrors.” grown as a resu It of Cam o]
commitment to service

troops. -Brain Feeder Megan “T-ReX# F\nacpherson Ph oenix

100% of staff say they felt like
a change agent for equity in
the community

tE The relationships built with campers in a
short amount of time transformed
achievement into something unique and
powerful. ”

-Achievement Director Marisol “Luna” Cantu

Sign Lamguage (151) 2o Hobt o, lacok slam t teach

© Nicole Lamberg & Associates | nlamberg.com 31



Transparency Builds Trust

2016 Impact Report
Lennar Foundation

4

ipport for The Education Effect at Booker T. Washington Senior High

© Nicole Lamberg & Associates | nlamberg.com

* By improving instruction, we improve student
learning/outcomes - particularly in science.

Recruitment of teachers for STEM Summer Institute
must occur in the fall, the beginning of the school
year, because teacher contracts are only for 10
months and many plan ahead for summer work

and vacations. Although The Education Effect offers
stipends for summer participation, many teachers
are already committed for the summer when
recruitment begins. Recognizing that, The Education
Effect recruited teachers in September and had
100% participation in both years one and two in
the STEM Summer Institute with all six of BTW's
science teachers.

Academic advisors must be increased incrementally
with enrollment. From 2014-2015 to 2015-2016,
enrollment increased by almost 10% yet there were
no new advising hires.

To get high school students to participate in summer
programs such as Miami Prep (Engineering) and the

LEAD program (Math & Civics), stipends must be a

o

* One Size Does Not Fit All: Models of curriculum
and instructional reform do not necessarily transfer
seamlessly from one school to the next. This is true
even when the schools have similar socio-economic
demographics, like Miami Northwestern and Booker T.

shington. As with most inner-city sche place-
based strategies are required to address the most

prevalent challenges of neighbort

The struggles at BTW did not necessarily mirror those
of Miami Northwestern. Thus, The Education Effect
had to reimag
strategies tom dents, parents, teachers
and community where they were. As a result, we
learned that the instruction must relate to the
culture and conditions of the students and the

s. For example, the Overtown Y

t have a test-prep program. With the




s
Donor Lists?

Drive to your website?
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Impact Report
Formats

© Nicole Lamberg & Associates | nlamberg.com 34



The right format forYOUR donors?
You know them best.

Postcard Infographic
Poster Online microsite
2-4-6-8-16 panel Video

PDF or flipbook Conference call/Webinar

© Nicole Lamberg & Associates | nlamberg.com



Postcards

© Nicole Lamberg & Associates | nlamberg.com 36



Qhubekad2o 1016 ANNUAL REPORT

ARE CHANGING THEIR LIVES WITH BICYCLES.

1 Ll Y

Bkvdes to improve Wiy
the community >

i 5

Bicycles to
educati

HERE's THE uuuet
YOU'VE HELPED US T0
DELIVER THIS

ST Y e e

WITH HELP FROM YOU...ENTREPRENEURS, FAMILIES AND CHILOREN

-.'QF' the average bicycle usage
-’ two terms post-distribution
in rural Limpopo schools

‘ THE TMPACT:

¥ opportunity .4
[ r A & x
I -
AL 2 s

o]

© Nicole Lamberg & Associates | nlamberg

THANK YOU!

During the 2016 financial year, more than
8,500 bicycles were earned through
Qhubeka programmes run by
implementation partners like World Vision,
lovelLife and Wildlands. More than 14
corporates contributed to changing lives
with bicycles, with five of them funding at
least a full container of bicycles each,
namely, Team Dimension Data, Deloitte,
Dimension Data, Volkswagen and MTN
Foundation. We've also had support from
City of Johannesburg, Western Cape
Government, the Ministry of Education in
Eritrea and United Nations Development
Programme, Eritrea, amongst others. In
addition, we processed over 5,500
individual donations.

Bottom line: None of this would have been
possible without your support!

STAY IN CONTACT

website: www.qhubeka.org
email: info@ghubeka.org
tel: +27 11 467 8726

¥ @Qhubeka

f Qhubekabicycles

© @qnubeka

WHAT WE DO

Our bicycles open up the world with wheels
by providing greater access to education
and economic opportunity. When
entrepreneurs, families and children earn a
bicycle, their lives change for the better.
The changes ripple outward towards those
in their community. While we're able to
report outcomes (see reverse), what is
more difficult to measure is the value of
time saved commuting by bike and the
overall benefit to communities of improved
mobility.

HOW WE GET TT DONE

14 employees coordinate the efforts of
fundraising and distributing 10,000 bicycles
a year. We operate with a lean budget and a
can-do attitude. Thanks to the generosity of
our incredible  donors we raised
R27,519,268 (roughly 1,965,662USD), with
more individual contributions than ever
before. More and more of you are helping us
change lives with bicycles! Thank you!

SOURCE OF FUNDS

BicyclesChangelLives
campaign
e Corporate donations

® Bicycle &
merchandise sales

Individual & events

APPLLCATLON OF FUNDS

Beneficiary
programming

e Increase of bicycle
inventory

® Cost of employment

® Fundraising costs

o Operating/Logistics
costs

» Plant, equipment
and cash




; 'mountain' X
education

foundation

Dear MEF Supporter,
Signal Mountain has great schools!

| hear this simple sentence over and over again. And do
you know why? Because on Signal Mountain, we are
blessed with forward-thinking principals, student-
focused educators, and a supportive community that
won't take no for an answer.

That is why the Mountain Education Foundation (MEF)
exists. When the state of Tennessee said no to funding
arts enrichment in the elementary schools, the Signal
Mountain community banded together to raise the
necessary resources to fund our own arts program.
More than 25 years later, MEF continues to fill the gaps
in funding where state and county budgets run short.

This past year, MEF had its share of challenges.
Long-time donors have moved on as their children
transitioned out of school, important arants have
expired and requests for help continue to grow.
Yet, we've also had notable success and growth.

As we continue seeking new ways to communicate the
many needs and opportunities within our schools as

well as the impact MEF has on our community, we are
pleased to share this summary of achievements from
the past year. Your investment makes a difference every
day with children on Signal Mountain and we want to
say THANK YOU for continued support and involvement
MEF would not exist without you!

With gratitude,

. Lo /‘mu:;n\
i education
foundation

sepwariog sasslianes in ssdesisien <

Katie Hanners
MEF Executive Director

2015-16 )

\ $24
2015-16
Income

$520,201

Special Events
$188,995

Donations
Used in the

Schools

© Nicole Lamberg & Associates | nlamberg.com

342 iPads, tablets and
computers purchased

Learning Center at
SMMHS

Classroom materials
and supplies

Professional development
for 40 teachers

ACT testing for 9" and
10* grade students

College prep workshops

B Youth in Government
and Model UN support

One 3D printer and
two science printers

International
Baccalaureate support

Robotics programs
at all three schools

Security system at
Nolan and Thrasher

and much more!

For more information on MEF contact Katie Hanners at (423) 517-0772.

MEF fully funded 11 staff positions:

Melanie Lindgren Kathie Nolan
Reading Intervention Art

Leslie Wilson
Learning Center

Vanessa Dexter
Braindance

Betsy Wilburn Nancy Stagmaier
Reading Intervention Art

Ricky McEvoy Kellie Robison
Technology Computer Lab

Sandy Mitchum Kathy Taylor
College Access Advisor Math Intervention

Jody Johnson
Cafeteria Monitor

Our students need MEF, &

education
foundation

and MEF needs YOU! .[oundatier
It's easy to donate at www.meftoday.org. Every dollar makes a
significant impact on our schools. We encourage all donors to
consider their personal situation, the value of an exceptional
education, and the benefits of strong schools in our community.

Denations to MEF can be a one-time gift or monthly donation.
As a monthly donor, you can be assured that your consistent
monthly gift makes a greater impact as it allows MEF to more
confidently determine how and where to allocate funds.

MEF needs VOLUNTEERS! Working at events, helping in the office,
or serving on a committee or advisory board is a great way to stay
connected to the community and show support for our students.

Printing donated by "‘._Fﬂal'ﬂs

Design donated by Lisa Davis




[
Selfsufficiency is =
achievad through /—_‘
higher sducation. A

E'Ammﬂ Deigioss ACHIEVE- Lty
1 Rogistorod Nurse
1 Liconsal Praciical Nurse
Z Homea Parchasssd

=T £ng Saafl- B EACI ANy
Cortibubese dnrnass

45%, Ha%,

Revenue Eapenses
For 20vweare, ACHIEVEsDiiY has baan bragking tha
cycle of powvarty forsing k- parant, lowsincomea famibas.

ACHIEVEability prowidas housing and supponiive
geNices S0 parents can pursue highar aducaton,

, il Evenaning ACHIEVEsbiity does promates
943 of ACHIEYEability child accountability and sef-suffciency for its tamilies.
achool, They are more lkely

'l'hdh' peErs in Fhﬁuiﬂphh. THANE YOU FOR YOUR SUPPORTI

Risenver ACHIEVEability at www.achieveability.omg
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Infographic
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t. 800-803-CAMP Q

(] roup Rentals onate
PROSPECTIVE FAMILIES CURRENT FAMILIES STAFF ALUMNI ( REQUEST INFO » ) m

BEBER CAMP IMPACT REPORT - SUMMER 2017

Brad Robinson - SEP 15

BBeberCamp

Impact Report




2016 Impact Report

VolunteerMatch Network to Date

People Make the Difference

VolunteerMatch Network by the Numbers 2016

VounteeMaich makes t esier for gooe people

and gocd cy.ses to connect. Exch cay. we
welzomes LA new wolurtees 275 rew
oppcrunties, IS Onew vehors and 4 0K new ]

convections. Zreating $4.5M in sadal vaue total socal value In 2016
Here's how..

About VolunteerMatch Network: 1999-2016

Nonprofits Volunteers

111K A2 TAM RAR

© Nicole |




Posters

© Nicole Lamberg & Associates | nlamberg.com 43






- S g asug 6

P

Sheerdg Wi

-




Short Forms
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©ON

KIDS HOPE USA HAS:

KIDS HOPE USA's combination of focus and fiexdbility
generated continual growth in children reached,
programs launched, and financial support.

STRUCTURED M. AEEars B
RESTRUCTURED .1 ] [ Hiiefeivbmnfiuiatobitie
CHANGED

EXPANDED

T RI1E DE II
FAILED
&BOLDL Y [™=

(OKAY. STUBBORNLY] /r/\ 944 .
MAINTAINED i

F O CUS

ON A SINGLE OBIECTIVE:

W

LOVE THROUGH CHURCH-BASED MENTORS

CATCHING THE
KIDS HOPE USA "VISION"

Hannah Muther
Co-Director, Mouni Olive Lutheran - Rockford, linois

KIDS HOPE USA

NEXT

2013 included the liunch of the ot program, KIDS
HOPE USA NEXT, cur initlative fo serve middie
school students;

"As an elomantiny princpal, | had the opportunity lo
witness the incredila power ol the relationships that
were developed between student and adult mentor,

L-ofien heard of refationships that worked to continue
boyand the Sth grade but withaut a-struclura in
place, olten discantinued. | asked mysell, why toss
iz have 1o end when studants reach what ara oftén
the mosi challenging years of youth-middie school?

At a bord mambiar for K iope USA, | am thrilled
inat ihe opporiunities now: ens{ 10 it Kids Hops
UEA Next programs the country jo buld upon
whal we know works - One Church, Ona School,
One Child, One Hour. Tha cumoulum and suppart
hat has bean developed is spacifically

Ihis gl group ard thair Unique needs

Brian Davis-
Superintendent of Holland Public Schaols




Our
Migzion,

THE COHEN CAMPS
— b

thew ut how to...

LIVE

GIVE OF OURSELVES
INSPIRE OTHERS

"MODEL
fill our camp

comumurerties

©NTCOTE TATTTUETY T ASSUTTAteS [ TTIdTITTOETY. . COTTT

t Camp Pembroke




ISRAEL PROGRAMS

THE POWER OF

We all wish summer could last forever. In our 2015 surveys,
1

P X i, and

lly does!

report: it

[ love camp because of

traditions of camp:
Tevya Spirit »

Our Mission

The Cohen Camps enrich

children’s lives by

encouraging Jewish youth

to be comiortable and

confident in themselves

30 that they can connect

positively with othersand Fembroke has been o great
the world they live in. foundation for my girls,

We are a community of heiping them develop true
positive role models who [friendships, confidence, and
halp our youlh explors awareness of the importance of
thewr Jewish identity and being caring and contributing
experience the joy of members of society.

their Jewish heritage. Qur " -

campers and counselol .,

leave camp determined to

ustain Judaism and the

Jewish People, and are

committed to contributing

responsibly to their world.

According to this year's parents:
of campers loved their experience

Tevystampen said WOWT™ thanks ta Wish List gif the

s o, S il compars. o Pembrobdiasnd Tol Moo connected with the community warmth

came home with greater appreciation
for Jewish values and heritage

grew more confident and independent

felt truly known and
cared for by counselors

THE POWER OF EX(,C“CHCC

Through generous grants and awards, this year we:
the Jewish akills of 14 ibroke, Tel Noar and Te e

turmning
counselors as Corerstone Fellows, thanks 1o the Foundation for Jewish Camp (FJC)

Advanced senior leadership at Tevya and Tel Noar through the prestigious
FJC Yitro Leadership Program for assistant directors

s lsrael by winning the
insugural Goodman Prize for Excellence in lsrael Education st Camp
Expanded Extreme israel, T<vys » fully revamped Israel education program,
co-taught by Israeli and American staff. made possible through the
Goodman Camping Initiative for Modern Israel History
Improved the Tel Noar waterfront with new boat docks, kayaks, and stairs to the
lake, underwritten by the Gottesman Camp Waterfront Improvement Program
Marked the adoption of Callege style pilot program as a national model
by Onward Israel. Designed to deepen Israel connections and retain college-age
staff. we see i1s success: almost all of our 2014 participating counselors stayed
on staff in 2015, tool

THE POWER OF Each GIH ﬁmm_

The vital support from alumni, parents, and friends DIRECTLY enables each camp and
program to enhance the camper experience, facilities, staff growth, and financial aid

Donations Are Essential
Tuition covers operating costs.
Since we have no endowment,
growth and enhancements

depend on donors’ generosity.

Who Gave in 2015

Using Tuition & Donations Carefully

Of every dollar entrusted to us in tuition and
donations, 84 cents goes directly 1o the camper
experience and 4 cents to financial aid

| foundamons Outreach

Aderarsitration

Scholanhips

AFRKY ==

m::lmm.nw#d sidby 16%
Your gift is powerful. And appreciated

www.cohencamps.org/give-2-camp

A 501c3 nonprofit organization, The Cohen Camps weicome gits to:
» Scholarship Fund + Sealf Professional Development
* Where it's Needed Most

* Facility imperovements
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Impact Repo

St. Louis Children’s Hospital Impact Report

years oid

Source of Gifts

iy s ahopiat ,

" s S
oo e e
foteneton Veua o g

“He's tike Superman.
Obher-Kids need o see s a
kuds ke hamoand others n

© Flasned Gvn: 16%.

who-steuggle and say,
T can do ik "
© cattnansocn w6
A ————,
i

Areas Your Gifts
Supported

i dacuseriss, “The Fronine For Hops™

Childrel s

HOSPITAL - ST (OUIS
[t e

Formore info on
‘how donations to
St Louis Children's
Hospital are making
adifference, please
contact us at:
S re TGl

e s o g s1e3s60808
e Loanssoauso




Longer Forms
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CAMP RAMAH IN THE BERKSHIRES

TIKUN OLAM

SPIRITED ROLE MODELS ALUMNI REACHING OUT AND GIVING BACK

(. G Whether you are giving your time through
volunteering as a lay “leade T, 1 ml.m" at
C. nny: d’urrm' the summer, or fL’JHHHM"

IR . / Sunds fr:r [mum ial assistance—you are
! N \ l'uwu-rnﬂ' that the w mu[t’tﬁff home that
A st r nrm‘mr'rf us can do the same for the next

gl'm'rnmm rlf{ ampers....

and created “giving back™ opportunilies for all alumni, spanning
the decades.

Yom Give Back, in its second year, succeeded in feeding the
hungry and elderty, providing clothing and toiletries for the homeless, cre-
ating gifts for children expased to domestic violence, and making cards for
the infirmed. More than 70 alumni worked tirelessly reaching out to those
in need. Alumni year-round “give back™ eflorts provide benefits for others

SEBOND while promoting core Ramah values.
e e
e Yom Give Back (1,6, 7)
¢ Ramah Basketball Association
Repackathon (5)

.
*  Eric Steinthal 'l Memarial ]
Basketball Tournament *  Reshet Connection
and Scholarship Fund (2) «  Hanhallah planning meetings.
DECADES «  Kesharim «  Labor Day Weekend
.

OF ALUNINI e, © R
184 =

ALUMNI 15t at 1 Saem Goll i, raw 85 camper par.
MET IN CAMP AND
LATER MARRIED

HIS YEAR, the Ramah Berkshires Alumni Association, raised funds
(\T‘l I

Shabibat Across America
Yom Bogrei Ramah (4, 8)

ents, alumni, friends and an addilional 30 dinner
guests. Co-chaired by Josh Hirsch and Ari Saposh
{both Gesher "01), the goll ouling raised $37,000
which benefits Camp's Annual Fund by supporting
scholarships for campers-in-need.

YOM GIVE BACK o o ihiti
e B AR - o
LIFE-LONG FRIENDS > PARTICIPANTS s ¢S

30 60!
2 00-CHAIRS 25 GOLFERS ATTENDEES

THE JOY OF LEARN'NG AND CAMP RAMAH IN THE BERKSHIRES SHNATON 2015 L




YOU HELD T
YOU GAVE T
YOU INSPIRH
YOU EMPO
YOU HELPE[

YOU CHA

YOU
ARE LIFE
CHANGING.

THE ELDERLY HOLOCAUST SURVIVOR |
THE SUN-KISSED NINE YEAR OLD AT S\
IN MINNEAPOLIS. THE SINGLE MOTHER
ISRAEL.

They'll never meet each other, but they share something g
commitment and generosity. Through Federation, you've
the lives of thousands more

HOW MUCH DOES IT COST TO

CHANGE THE WORLD?

While your gifts were changing lives as
described on previous pages, Federation
volunteers were hard at work raising funds
to ensure that no one is left behind.

For fiscal year 2017 the Federation will
spend only 12% of dollars raised (total
financial resource development) on
fundraising and administrative expenses.

As the trusted stewards of community
resources, Federation is strategic, efficient,
and transparent with every gift we receive.

MINNEAPOLIS JEWISH FEDERATION
FY 2017 BUDGET

$1,521,000 Fundraising
$953,000 Administration

$1,040,000 Community Impact,
Leadership Development,
and Outreach

Minneapolis Jewish Federation Impact Report 2016 | 17
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Our Year was STRONG. Our Year was SUSTAINABLE.
Our Year was IMPACTFUL.

= Overall satisfaction with camp has improved considerably with 80% rating “excellent” in 2015 compared
to 65% rating it “excellent” in 2010.

B Overall perceived value of a summer experience at Camp Judaea has almost doubled from 49% rating
“excellent” in 2010 to 97% rating it “excellent” in 2015.

= The quality of relationships between campers and their staff members improved considerably from
B6% rating "excellent” in 2010 to 90% rating “excellent” in 2015.

B The perceived quality of the camp leadership and how camp is run improved from a 57% “excellent” rating
in 2010 to 80% “excellent” rating in 2015,

B The perceived quality of Camp's spiritual, cultural and Judaic life has the highest percentage
of "excellent” measures in North America at 97% (compared to 84% in 2010).

B The overall perceived quality, adequacy and cleanliness of Camp
: [ Judaea's facilities has nearly tripled, from 36% rating in this area
\w‘, “excellent™ in 2010 to 91% rating it “excelient” in 2015,
\

s
’

B Clemson University completed Youth Development Outcomes and Behavior
Change research at Camp Judaea this year with fascinating results. Over
86% of parents surveyed reported that “attending Camp Judaea helps their
child succeed in school™.*

* Statistics and findings came from the 2015 Camper Satisfaction lnsights

(CSI) and Staff Satistaction Insights (SS!) provided by the Foundation for
Jewish and the Summation Research Group, INC.

My son came home telling endless sfories of fun, singing beautiful
Jewish songs, talking about all his new-made friends and of course.
£ v f telling us how much he wants fo go hack. Per his request (and beaging)
Allitfle bit of Israel in the heart | - i LB e e
of ti€ Blue Ridge Mountains : :

b




Jewish St

ADAM BROMS

Camp Director, Capital Camps

Yitro participan ill experience personal and professional growth in order to improve camp

programming and staff training, including a focus on integrating Jewish content

Yitro participants will hone skills regarding camp staff leadership development, supervision

), we became

| car

cult

Ty forward «

te a

1916

YEARS OF OVERNIGHT
CAMP DIRECTOR
EXPERIENCE

=
18

GRADUATES FROM
YITRO FELLOWSHIP il

<
267

HOURS OF COHORT
TRAINING TO THE
FIELD EACH YEAR

1y
750

ATTENDEES AT
LEADERS ASSEMBLY 2016

16,000

JEWISH MENTORS
AND ROLE-MODELS
MAKING MAGIC

- 241,866

PAIRS OF SOCKS LOST
EACH YEAR AT CAMPS
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CAMP RAMAK TN
EHEIROCONES

Serving over 560 campersin 2016, Camp Ramah in the
Poconos was filled to capacity for the second consecutive
summer. Qur Taste of Ramah introductory experience was
more popular than ever and combined with our prospective
family days brought 87 new camper families to

our beautiful camp grounds.

connecking 1o INCLUSION

Campers agree that a highlight of Kayitz (summer)
2016 was the addition of our eighth edah (division).
Yedidim. With the launch of the Tikvah Residential
Program for campers with significant special
needs, our 12 Yedidim campers truly completed our
Ramah community. The combination of Yedidim
and Shoafim campers in a joint talent show and
production of

Fiddler on the

Roof made an

everlasting

impact on

all of the

campers.

\NTHE POCONOS UBIDIDY

an

As a result of the overwhelming support
of the 2015 Annual Chai Campaign:

WITH STAFF

with our hard-working staff is a top priority. This
to the Staff App: Fund and the

® campers received over $200.000 in scholarship allocations

connecking
Appr g and ce

® new flooring. renovated bathrooms. and eco-friendly

interest generated by the SICCBA Staff Programming Endowment allowed
staff members to unwind with the Bible Players in a hilarious night of comedy.
A late-night visit by a Kosher Ice Cream Truck was another treat that put
smiles on everyone's faces.

CAMP - POCONOS - TIKVAH

AN

(O _J
DAY

LED lighting were added to bunks

pi ic offerings i filmmaking
with YouTube artists, in which campers created original
Ramah music videos

CAMP RAMAH ANNUAL REPORT 2016 17
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by Iounchmg a Umte States Progro
at Camp in 2016

SEEDS OF PEACE CAMP

DEVELOPING LEADERS

Our leadership programs begin

at the Seeds of Peace Camp in Maine
{

6 | 2016 Annual Report

as captured in pre- and
post-Camp surveys.

16 CAMP IN NUMBERS -

281 campers

10 divided communities

female

|"|'3%"male

CAMP DIALOGUE PROGRAM

MIDDLE EAST SESSION

UNITED STATES SESSION

2016 Annual Report | 7
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THROUGH AND BEYOND

Camp Kesem is a nationwide community, driven by passionate college

students, that supports children through and beyond their parent’s cancer.
r

(19
When they came home 7 camp,

it was like they had gotten
their childhood back.

They felt included and accepted. They shared
their feelings and you could see their
inner sparks reignited. [...] They

said they finally felt accepted,
understood and not dlone in

dealing with a parent with

cancer and the siress and

struggles that go along

with that. [...] They have

made some life-long friends

and had experiences that

I'm sure will shape the

rest of their lives.

- Camp Kesem Parent

A~

1=Not True, 5=Very

Is comfortable
expressing
their feelings

Feels connected
to other children
their age who are
Inu:gd by a
parent's cancer

" Feels confident
that they can
handle changes
that come
their way

) of parents believe

at Camp Kesem

¥ had a positive impact

on their family

of families

would recommend
Camp Kesem to
other families

touched by cancer

,,.ﬁ‘l‘tf
Cu.lTlp Kesem
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The whole child.

Why not teach all of me? We know children are learning
all the time. From the moment they wake up, to the
moment they fall asleep (and even while they're
dreaming), their minds are actively assimilating
information, experiences, thoughts and feelings —
building the knowledge they need to thrive.

Learning the fundamentals in school is critical to
every child’s success, but it’s not enough to ensure
a future full of possibility. For that, children need to
understand — and believe in — their own potential.
To know that everything about them, and what they
think and feel, matters.

In LA’s BEST, kids are valued not just for what they can
do, but who they are: where they come from, what
interests them, what they already know, what makes
them eager, happy or proud, and what dreams they
hold for their future selves.

« Three hours a day can make a lifetime of difference.
That's the power of an after school program.




123,574 work

orders completed by

housekeeping

5.,0Mm
call lights
answered

A Natiora] Listhersn Conmunity

After the completion of a four-and-a-half year renovation project,
and the celebration of our 125* anniversary in 2015, The Village
at Rockville—A National Lutheran Community focused 2016 on
expanding our primary mission of serving seniors with the highest
quality care and customer service possible.

The year marked the opening of the myPotential Rehabilitation
Outpatient Therapy gym and services. This new service line enables
us to serve seniors that live in the surrounding area in addition to
residents on campus. The year also marked a period of planning
for future mission expansion; myPotential Care Center will become
a new offering line in 2077, It will provide medical care—primary
physicians, nurse practitioners, and ancillary services such as
podiatry, dentistry, gy. and psyc ellnes:
services such as nutrition counseling and sodial services, and
care coordination services to seniors that live in the surrounding
community, in addition to our residents and staff. Additionally, 2016
was filled with planning for an expansion project, which includes
2 130-unit independent living apartment building. wellness space,
and new dining venues, slated to open in 2020

TheVillage
at Rockville

2016
Highlights

During 2016, we also witnessed the beginning of MAGNIFY; 2
philanthropic campaign to enrich worship, music, and the arts on
the campus, and specifically within the Chapel space. One aspect of
MAGNIFY was the P of ap ship with h

3 world-dlass performing and visual arts campus five miles from
our community. Through this partnership, The Village at Rockville
hosted exceptional performances that have attracted people of all
ages from around the region.

We rejoice in the expansion of our mission at The Village at Rockville
in 2016, and we trust in God for continued growth and renewal.

Jason Gottschalk, Executive Director

Modeling
Generosity

Jeanne Buster first encountered The Village at Rockville—A National
Lutheran Community as a volunteer with the Auxiliary many
years ago. The Auxillary is a dedicated group of volunteers which
represent area congregations—they support residents by sharing
their time, talents, and treasure through countless volunteer
hours, activities, and generous financial support. When invited to
volunteer by Nan Rehnquist, former Auxiliary President, Jeanne
quickly discovered that she already knew some of the residents at
The Village at Rockville. After many years as 3 dedicated volunteer,
Jeanne eventually became Auxiliary President. When asked to join
the Board of Trustees, she relinquished her role with the Auxiliary
10 raise up new leadership, while bringing her years of knowledge
and expertise in strategically stewarding the community.

Most recently, she agreed to serve as the Chair of the MAGNIFY
Campaign; a philanthropic campaign aimed to enhance worship
through music and art with the installation of a custom-built,
Holtkamp organ and the completion of the set of stained glass
windows in the Chapel. Her support of MAGNIFY was early and
strong.

“I did this to enhance the Chapel for the residents, because many
consider the Chapel their church home, and | wanted to do all |
could to make that the best place for worship,” Jeanne said.

Jeanne credits the Auxiliary as her model for generosity.

“I'm really doing this in honor of Auxiliary volunteers. The Auxiliary
volunteers have been instrumental in giving time and financial
support to meet the needs of the residents. This Is my way of
giving thanks for that important work” Jeanne shared.

Jeanne gave a gift from her Individual Retirement Account (IRA),
which allowed her to give generously to MAGNIFY. Many who give
through their IRA can take advantage of the benefits of making
a qualified charitable distribution and receive a reduction in their
income taxes.

Jeanne felt compelled to direct her gift to MAGNIFY, because she
understands the important role that sacred music plays in worship.

“We have a strong tradition of organ music as a part of our Sunday
service, and | wanted to make sure others could have 3 similarly
moving worship experience for many years to come Jeanne
said, speaking about her home congregation, Christ Lutheran in
Washington, DC. pictured above.

Marta Spangler, Director of Philanthropy

For more information on charitable giving, please visit
www.thevillageatrockville.org/donate




Brookline Community Mental Health Center
works to make Brookline the strongest,
healthiest community possible. We open our
doors to all who need us, no matter the severity
of their condition or ability to pay. From our
home on Garrison Road and through dozens of
community-based programs and services, we
make outstanding care possible wherever and
whenever Brookline needs us.

CENTERED ON

HEALTH

BROOKLINE COMMUNITY ME

2015 ANNUAL

© Nicole Lamberg & Associates | nlamberg.com

WELLBEING

KEEPING T3 INDIVIDUALS
AND FAMILIES FACING
HOMELESSNESS
SAFELY HOUSED

COMMUNITY
SUSTAINING CRITICAL
PARTHERSHIPS WITH
B4 LOCAL AGENCIES.

WITH MENTAL HEALTH
AT THE CENTER

woRs
PROCUCTIVITY

Mo
WELRARE

HOUSING
STABILITY

VIOLENCE

WE ALL

LIVE

BETTER

ELDER
WELLBEING

HEALTHY

LIVES

TOGETHER, WITH OUR PARTNERS. HERE, WITH YOU.

Good mental health produces
positive outcomes in so

many areas—from schools to
housing to health care. Few
communities are strategic,
though, in addressing the
interwoven, often complex
mental health and social needs
of their residents. Brookline

is different.

As the town’s lead resource
for mental health, Brookline
Community Mental Health

Center partners with dozens
of agencies to provide
comprehensive and highly
effective services to individuals
and families. We help our
partners incorporate a deeper
appreciation for mental health
and wellbeing in their work,

as well. Through these formal
collaborations and in many
less visible ways, the Brookline
Center Is here, providing
essential mental health

services and valuable expertise
in a variety of settings. By
taking the lead on our town’s
mental health needs, we help
our partners focus on what
they do best and elevate our
collective impact.

Together, we're creating a
healthier Brookline for all.

BROOKLINE COMMUNITY MENTAL HEALTHCENTER 3
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* TAWONGA

NS A IMPACTEREPORT

Dear Friend,
| am so pleased to share Tawonga's first-ever annual Impact Report with you!

Through the milestones, achievements and moving personal stories shared in this year-in-
review, | hope you take pride knowing that you are a valued member of the Tawonga
family. Together, we are making it possible for more children, young adults and families
than ever before to reconnect with their Jewish heritage and community year-round.

You can read the year-in-review here -- enjoy!

Sincerely,

Jamie Simon
Executive Director

www.tawonga.org

0000

Copyright © 2017 Camp Tawonga, All rights reserved.
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Our Mission

Girls Who Code is & national non-profit orgonization warking to
elose the gender gap in technology. Our progeams aducate, equip,
ond inspire gitls with the computing skills theyl need to puraue
215t century oppartunities.

EDUCATE EQUIP INSPIRE

Letter from
Reshma

What started as an experiment in 2012 has grown into a i O e i
national movement. Girls Who Code has gone from 20

© Nicole La



Choosinc

HOME

ACCOMPLISHMENT SUPPORTERS

. \I(_'. 9

[ seceer .;c
o kick boll )
¢ Epur ok

Futures

LA’s BEST After School Enrichment Proc
2015-2016 Annual Report

® Nicole Lamberg & Associates | nlamberg.com

School Sites in LA

The 2015-16 program year was full of adventure! Thanks to our family of supporters, boards and dedicated staff led by our Chief
Operating Officer Debe Loxton, we were able to invest new energies into programs that included teaching skills in Science,
Technology. Engineering and Math (STEM), financial literacy, and social-emotional leaming. | invite you to learn more about our
impact as you peruse our 2015-16 annual report (be sure to click on the B to read morel.

I'm also eager to tell you about our renewed focus on one of LA's BEST core principles. Kids' Voice & Choice. which involves
listening to students and helping them to discover new interests, while nurturing their confidence and growth, Last year, our staff
trainings emphasized how to ask students “What are your interests?" and how to create activities that respond to students’
interests and needs, We can see the impact! Our kids are more engaged and well positioned to thrive because they feel more
included in directing their own learning, Through this process | was inspired..

WHAT WE DO

LA's BEST is a partnership of the City of Los Angeles, Los Angeles Unified School District (LAUSD) and the private sector that provides a safe and supenvised after school
education, enrichment and recreation program for children ages 5 to 12 living in economically-distressed neighborhoods throughout the City of Los Angeles.

193 25000+ 2000

Children Served Daily Program Staff Supports One Child for

2015-16 ACCOMPLISHMENTS

s in all our

2015-16 25,000 kids received a nutritious supper for
every 180 days of school and 5 873 students received
supper for 30 days during the Summer Program

2015-16 72.8% of LA's BEST students agree that they
do better in school when they get help with their
homework.

2015-16 750 basketball, 700 soccer, 625 flag football
and 700 softball games played (a total of 2775
games!)
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(UR IMPACE
BY THE NUMBERS
CAMPER STORIES

TESTIMONIALS

PROVEN, CONSISTENT RESULTS

Since its inception, Camp Phoenix has seen significant improvement in reading, math, and
confidence among its campers. Teachers, princip;ﬂs. and parents alike have raved of its impun on

their students and kids -see below for some highlights of our accomplishments.

WHO WE SERVE

=1
100% 85%

100% of our campers qualify for 85% of our youths’ families
free or reduced-lunch. make less than $35k a year.

G
18% 64%

18% of familes say their child has 64% of families say their child 67
safe spaces in nature to explore usually warches TV or plays video
nearby them, and only 78% sav games during the summer, and




Online + Print
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GETTING ACTIVE FOR EDUCATION

GETTING ACTIVE FOR EDUCATION

WORKING TOGETHER TO CREATE A BETTER FUTURE THROUGH EDUCATION

While we may be separated around the world by
immense distances, languages and cultures, we are
connected in our desire to create a better future for
the next generation.

By acting

—
111\ Room to Read Annual Report 2016 m SRS
R b

Dear Friends,

I have been fortunate in my career to work with
world-class organizations and benefit from great
investment opportunities, but not a single business
success has compared to the return I see when
investing in children’s education.

a1

firmly i ical investment
that we can make in our lifetime to ensure pasitive world change. This
g potential toli lose the gender

‘excited to work with Room to Read.

READ MORE




Room to Read Annual Report 2016

GETTING ACTIVE
FOR EDUCATION

NP {3500 16,600 1,400
‘S . DONORS  VOLUNTEERS STAFF

worked to promote literacy and girls’ education
through Room to Read in 2016.

oy
L

,:"‘—m » /
e ™} \3

il

\  RoomtoRead’




Video
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rom: University of Wisconsin [mailto: uwf@supportuw.org From: srfhnzl of Num’r:-; [mailto: alumni@son.wisc.edu]
nt: Thursday, February 16, 2017 3:14 PM o Ry March R L1 M
Subject: Thanks for changing the world Subject: Thank you for caring

ALL WAYS
FORWARD
ALL WAYS
FORWARD 2

B e -

/

YOUR GIFT IS MAKING A / _
DIFFERENCE TO THE /
FUTURE OF HEALTH CARE 3

R

Thanks to gifts made by alumni and friends like you this past year, the University of

Wisconsin-Madison’s School of Nursing has been able to support our students in an
unprecedented manner

»  54% increase in scholarship support, with every student in need receiving at
ieast $1,000

+ Agrealer number of males (up from 18% to nearly 20% in 2016) and
underrepresented popuiations (up from 13% to 18% in 2016) became
nursing students

o An amazing 96% increase in support for research and programs for student
Success

The School of Nursing is preparing to celebrate its centennial in seven short years
and we have exciting developments on the horizon. In preparing for this milestone, we
H 1 are setting new goals to ensure the growth of the school, including increasing student
Your gift will help the UW move forward drsic = e
and faculty support, improving research and innovation, and expanding valuable
academic programs

With the close of the Annual Campaign, we want to thank you for being one of
I thank Yyou again for all that you have done to make a difference in so many lives, and

the 43,116 Badgers who contributed to the UW in 2016. You can be filled with in so many positive ways. And, | hope we can count on your continued support to this
Badger pride knowing that your support is already helping students, research greatunivorsty and s ouiatanding Scveol ok Hursing

initiatives, and the educational experience — all to better our world. Now, for Linda D. Scott. PhD, RN. NEA-BC. FAAN

even more well-deserved Kudos, watch the video Dean and Professor

School of Nursing
University of Wisconsin-Madison

A

- , ersity of Wiscons W -‘ ¥ ! ‘ g 2 t 1 \".5.




Today’s Conversation

 Why =2 Who -2 What = When = How
e Lots o’ Ideas

e Discussion?
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