


September 2022:  Impact Reports/ing
• Sweet & Happy New Year to All

• Refresh the Fundamentals

• How’d It Go? Pre-Holidays Phase

• Next Phase: Post-Holidays >>> Giving Tuesday

• Impact Reports/Reporting Options

• Reminder:  JCamp 180 Conference 





Ask, Thank, Report, Repeat















Is Your Impact 
Report Doing Its 
Job?

Examine readership data.

Demonstrate impact.

Consider quarterly 
updates.

Cut the fat.

Tell a complete story.

Consult a third party.

Source: Lynne Wester, Founder and Principal, Donor 
Relations Guru Group, Austin, TX.



Options: Fit 
Your Org & 
Audience

• Postcard
• Poster
• PDF 
• Infographic
• Traditional “Annual Report”
• Online microsite
• Video
• Conference call/Webinar









Impact Texting???

Hi, [DONOR NAME]. It’s [YOUR NAME] with [ORG]. As one of 
our most dedicated supporters, I thought you’d love to see 
the impact you’re making at our organization. Take a look at 
[BRIEF DESCRIPTION OF VIDEO, ie “one of the elephants we 
recently released from captivity!”]: [LINK].

Hi [DONOR NAME], [YOUR NAME] here with [ORG].  I 
wanted to thank you for your recent donation of [AMOUNT / 
GIFT TYPE]. Did you know that with your gift, we’re able to 
[SPECIFIC EXAMPLE OF IMPACT, ie “feed 20 kids school 
lunch this year”]? We couldn’t do it without you!

Hey [DONOR NAME], it’s [YOUR NAME] with [ORG]. I 
wanted to thank you for your generous support this year, and
give you an exclusive first look at our Impact Report. With 
your help, we’ve been able to accomplish more than we ever 
thought possible: [LINK].



The Ultimate Impact Report/ing?

• It demonstrates impact, period.
• It’s donor-focused. tell them what their generosity has made possible… “you” 

instead of “we” 
• It’s beautifully designed. 
• It tells powerful stories. about how a donor’s gift has changed someone’s life
• It oozes gratitude. begin and end with heartfelt message of thanks. And don’t thank 

them for their donation, thank them for their generosity. Thank them for changing 
lives. Thank them for their commitment to your mission. 

• It provides a clear explanation of how the funds were used. ensure they know not 
only that they have made an impact, but how.

• The donor’s name is spelled correctly. Master the basics
• It does not contain an ask in any way, shape, or form. Please…no thasking!

Lynne Wester, DRG



Let’s Talk



Still Time to Register!!!

October 23-25, 2022
Providence (RI) Marriott Downtown



Next Session 
October 27, 1pm EDT
Conference Reflections

+
Legacy/Endowment is Forever

Kevin Martone       Dan Kirsch             
kevin@hgf.org dan@hgf.org
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